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209 Magazine exists to celebrate and connect 
the communities that make up California’s 209 area 
code—and beyond. Each issue highlights the heart 
of our region through local stories of artists, authors, 
restaurants, travel destinations, and adventures 
that inspire pride in where we live. Published six 
times a year, our mission is to bring readers closer to 
the people, places, events, history, and recipes that 
define the Central Valley lifestyle, keeping everyone 
“IN THE KNOW” about what’s happening in their 
hometowns. 

From our Arts & Culture spotlights to Food & 
Drink features, Travel & Adventure ideas, and 
Community Events & Lifestyle coverage, every 
section is designed to showcase the best of life in 
the 209. Stronger together, we believe in sharing the 
stories that celebrate our wonderful region—and 
giving our readers the most out of where we live. 
For advertisers, this means the opportunity to reach 
an engaged, loyal audience that values community 
and actively supports the people and businesses 
that make the 209 thrive.

67% PURCHASE FROM 209 MAGAZINE ADS; 
43% KEEP EACH ISSUE A MONTH OR LONGER, 

EXTENDING EXPOSURE AND ADVERTISER IMPACT.
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our mission

editorial features – Stories from our region

in the know – Business, Community Trends

arts & culture – Arts, Music & Entertainment

navigator – Travel & Destination Highlights

flavors – �Recipes, Local Food, Restaurants,  

Chefs, Wineries & Bartenders

the great outdoors – Outdoor activities

full of life – Health & Wellness Living

a place called home – Home & Garden Lifestyle

marketplace – Unique 209 products

our features

buying intent
IN THE NEXT 12 MONTHS, 209 MAGAZINE 
READERS PLAN TO MAKE PURCHASES IN  

THE FOLLOWING CATEGORIES

65%

75%

35%

30%

59%

22%

49%

55%

31%

52%

Women’s 
Apparel

Dining / 
Entertainment

Health Club /
Exercise

Home 
Improvement / 

Supplies

Vacations / Travel

Jewelry

Medical 
Services

Men’s 
Apparel

Automoble 
Purchases

Home 
Furnishings
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FEATURE

By JOE CORTEZ

Flourish Bread Co. continues 
generational baking tradition

Annie Moen, owner of 
Flourish Bread Co., doesn’t 
change her menu from 

season to season.
“It stays pretty consistent through-

out the year,” she said. “I really don’t 
do anything differently.”

But seasons change, whether or 
not menus do, and as summer gives 
way to fall, Moen’s products pair 
nicely with dishes that are consid-
ered traditional autumnal fare.

Flourish Bread Co., a cottage food 
operation permitted to be run out 
of Moen’s home kitchen, features 
sourdough loaves and boules, 
chocolate chip cookies, corn cookies, 
granola, scones, and ready-to-bake 
sourdough pizza crusts. She sells 
her products each weekend at the 
Turlock Certified Farmers Market, 
bringing about 200 loaves each 
Saturday.

“It’s getting to be soup weather,” 
said Moen. “And nothing goes better 
with soup than bread.”
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Whether it’s split-pea, minestrone, 
or tomato — soup just seems better 
when there’s a hunk of sourdough 
bread on the side.

“A grilled cheese sandwich and 
tomato soup … nothing beats that,” 
she said.

Autumn usually means that the 
summer heat has relaxed its firm 
grip on the Central Valley — enough 
so that heating up the kitchen to 
cook doesn’t seem like such a bad 
idea.

“I think in the autumn, as the 
weather starts to change, people are 
less reluctant to turn on the oven,” 
said Moen. “It’s a great time to make 
your own pizza.”

Flourish produces a 12- to 14-inch 
sourdough pizza crusts that come 
ready to slather with tomato sauce, 
cheese, and your choice of toppings. 
Just crank up the oven to about 500 
degrees and put the pizza in for 
about six to eight minutes — just 

enough to melt 
the cheese and 
heat those top-
pings. 

Soon 
enough, it will 
be Halloween, 
and Flourish’s 
corn cookies 
are a great fit 
for the season.

“You can 
come to 
the farmers 
market in the 
morning, get 
yourself some 
corn cookies, 
and then head 

“It’s getting to 
be soup weather. 
And nothing goes 
better with soup 

than bread.”

Moen, a Turlock native and a 2019 
graduate of Pitman High School, 
launched her business in the sum-
mer between her junior and senior 
year. This is now her seventh season 
operating at TCFM.

“I grew up in the kitchen,” Moen 
said. “My mom bakes. My grandma 
bakes. I used to have bake sales in 
front of the house at 10 years old. 
I love to be in the kitchen. I think 
10-year-old Annie would be flab-
bergasted that I get to do this as a 
full-time job.”

on over to the corn maze (Dauben-
berger Road and Canal Drive) and 
make a day of it,” Moen said. 

Soon after Halloween, of course, is 
Thanksgiving.

“People are always making stuffing 
or bread pudding or having French 
toast on a holiday morning when all 
the family is off work and you get to 
have a lazy, slow morning when you 
actually get a chance to cook break-
fast,” she said.

But you don’t need a holiday to 
enjoy Flourish Bread Co.’s offerings.

“My friends and I love to do a fire-
pit night,” said Moen. “That’s always 
fun to just sit around the fire and 
pass around a bag of cookies.”

After high school, Moen earned de-
grees in business and accounting from 
Trinity Western University in Canada 
— about 125 miles north of Seattle.

“This is definitely a full-time job 
and I probably put in 55 hours a 
week,” she said. “It’s a lot of work and 
it’s a lot more physical labor than peo-
ple would realize. I’ve gone through 
probably five tons of flour already this 
season. It requires a lot of lifting. It’s 
tiring, but I love it.” ●
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IN THE KNOW

As October settles over 
the Sierra foothills and 
mountain towns of the 209, 

something eerie stirs in the crisp 
autumn air. From haunted castles 
to costumed parades, the region’s 
historic streets are transforming into 
stages for Halloween magic—where 
families, thrill-seekers, and spirited 
locals gather to celebrate the season 
with equal parts charm and chills.

This year’s lineup of events of-
fers a rich blend of family-friendly 
festivities and adult-oriented haunts, 
each steeped in local character 
and community pride. Whether 
you’re chasing candy with the kids 
or chasing spirits through haunted 
halls, here’s where to find the most 
memorable Halloween happenings 
in the hills.

FAMILY FUN IN THE 
FOOTHILLS

In Columbia, the Halloween 
spirit takes over the entire town on 
October 25 with Boo Boulevard, a 
lively afternoon of trick-or-treating, 
parades, and costume contests 
from 2 to 6 p.m. Families can enjoy 
games, face painting, and street food 
before the celebration transitions 
into a full-blown street dance party 
at 6 p.m. Live music fills the historic 
park as costumed revelers of all ages 
take to the dance floor. Admission 
is free, and lawn chairs and dancing 
shoes are highly encouraged.

Sonora’s downtown transforms 
into “Hallow-storic” Trick-or-Treat 
Street on October 25 from 4 to 5:30 
p.m., where participating busi-
nesses hand out candy to costumed 
children. Courthouse Park hosts 
Spookytown, a playful zone featur-
ing giant bubbles, face painting, and 
kids’ games. The event is smoke- and 
vape-free, designed to offer a safe 
and festive experience for families.

Twain Harte joins the celebration 
on October 26 with a downtown 
Halloween bash from 1 to 4 p.m. 
Local businesses will hand out treats 
to trick-or-treaters while compet-
ing in a “people’s choice” decorating 
contest, voted on by attendees. The 
event blends small-town charm 
with seasonal flair, inviting families 
to stroll the streets and soak in the 
spooky atmosphere.

For those seeking a more im-
mersive experience, the All Hallows 
Faire returns to Angels Camp on 
October 25 and 26 at the Calaveras 
County Fairgrounds. This two-day 
festival blends Halloween, Celtic 
New Year, and Día de los Muertos 
traditions into a vibrant celebration 
of fall. Expect historic encamp-
ments, fire shows, costume contests, 
and nonstop entertainment across 
multiple stages. Admission includes 
free parking and access to a world of 
harvest fantasy.

HAUNTS AND REVELRY 
FOR ADULTS

In Ione, the infamous Preston 
Castle opens its haunted halls for a 
spine-chilling walkthrough experi-
ence on select nights from October 
10 to 25. Once a reform school, the 
castle now hosts one of California’s 
most notorious haunted attractions. 
This year’s theme brings back the 
legendary boys of the Castle—fig-
ures like the Wild Man, the Butcher, 
and Castle Jack—who lurk in 
shadowy corners and echo through 
cold stone walls. General admission 
is $35, with VIP passes available for 
$50 to skip the lines.

Sutter Creek invites witches, 
warlocks, and costumed revelers to 
its 2nd Annual Witches Walk on 
October 25 from 3 to 7 p.m. The 
event features a dance performance 
by the Witches of West Point, a 5 
p.m. parade to the Auditorium, and 
a costume contest open to adults, 
children, and even dogs. For those 
21 and over, the “boozy witches” 
pub crawl offers a $60 ticketed tour 
of local bars, capped off with live 
music by Triple Threat. Vendor 
inquiries and ticket info are available 
via scwitchwalkvendors@gmail.com 
or Karen at 209-304-4831.

Adding a theatrical twist to the 
season, Fourth Wall Entertainment 
in San Andreas presents Stephen 
King’s Misery at The Metropolitan 
from October 17 to November 9. 

HAUNTED HILLS
AND HISTORIC THRILLS

By SABRA STAFFORD
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Directed and performed by 
longtime collaborators Mike 
and Susan Evans, the produc-
tion brings King’s psychological 
thriller to life with gripping 
intensity. Tickets are $20 for 
general admission and $15 for 
students and seniors. ●

why 209 magazine?
100K+ Readers
ACTIVE, ENGAGED, INFLUENTIAL

10K+ Paid Subscribers

800 Locations
CONTROLLED CIRCULATION

50+ Newsstands
WIDE AVAILABILITY

february/march edition
CLOSE DATE/MATERIALS DUE: January 29, 2026

april/may edition
CLOSE DATE/MATERIALS DUE: March 19, 2026

june/july edition
CLOSE DATE/MATERIALS DUE: May 21, 2026

august/september edition (best of 209)
CLOSE DATE/MATERIALS DUE: July 23, 2026

october/november edition
CLOSE DATE/MATERIALS DUE: September 17, 2026

december/january edition
CLOSE DATE/MATERIALS DUE: November 5, 2026

AD SIZE 	 OPEN 	 3X 	 6X

FULL PAGE 	 $1,950 	 $1,650 	 $1,350

2/3 PAGE 	 $1,475 	 $1,200 	 $1,025

1/2 PAGE 	 $1,200 	 $995	 $825

1/4 PAGE 	 $600 	 $500 	 $400

BACK COVER 	 $2,750 	 $2,300 	 $1,975

INSIDE COVER 	 $2,500 	 $2,200	 $1,800

2-PAGE ADVERTORIAL 	 $4,000
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AWARD WINNING MAGAZINE PUBLICATION

dates & deadlines

print rates

audience

gender

education

age
income

60%

57%

68%

83%

40%

MenWomen

75K+ 
 Anually

College 
Level

Over 35



CRAFTING 
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NEW YEAR’S DAY

BRUNCH 
RECIPES

ONE-OF-A-KIND 

GIFTS

NOVEMBER 2023 - ISSUE #3
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STEP INTO GOLD 
RUSH HISTORY AND HIDDEN GEMS IN JACKSON

Golden Legacy

TRADITION MEETS CHARM IN RIPON
SAVOR WINE AND LOCAL FLAVOR IN LODISMALL TOWN, BIG EXPERIENCES 

AWAIT IN TURLOCK

MAY 2025 - ISSUE #1      $4.95US

Destination 209.indb   1

Destination 209.indb   1

5/9/2025   2:59:25 PM
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ASK ABOUT

OUR OTHER 
SPECIAL EDITIONS

FULL PAGE BLEED

	 BLEED: 	8.6” x 11.13”
	 TRIM: 	8.4” x 10.9”
	SAFE ZONE: 	7.4” x 9.9”

DOUBLE TRUCK BLEED

2/3 PAGE HALF VERTICAL

QUARTERHALF HORIZONTAL

	 BLEED: 	17.2” x 11.13”
	 TRIM: 	16.8” x 10.9”
	SAFE ZONE: 	14.8” x 9.9”
	 GUTTER:	 2”

7.4” x 4.9”

3.6” x 9.9”	 BLEED: 	5.7” x 11.13”
	 TRIM: 	5.6” x 10.9”
	 SAFETY: 	4.6” x 9.9”

3.6” x 4.9”

photographs 
•	Minimum resolution: 300 dpi (at size)
•	Save as JPEG, EPS, TIFF

line art 
•	Scan at 1000 dpi
•	Accepted formats: JPEG, EPS, TIFF

colors
•	Use CMYK (Cyan, Magenta, Yellow, Black)
•	Convert all Pantone/Spot Colors to CMYK.

type
•	Black text: 100% black (not CMYK)
•	Borders/rules: .25 pt or heavier
•	No coupon/perforated borders

image preparation
•	Place at 100% size (don’t enlarge)
•	Convert images to CMYK, save as TIFF/JPEG
•	Make edits in Photoshop only
•	Ensure sharpness and strong contrast

$4.95US

“WE’VE GOT THE 209 COVERED.”

LIFESTYLE MAGAZINE

OCTOBER/NOVEMBER 2025     ISSUE 71

GOLD
RUSH

SCRAWL,
SCRIBBLE

& SMIRCH
BOOKSHOP

HAPPENINGS

FALL 
BAKING OF AUTUMN 

COLORSSEASON

HALLOWEEN 

2225 GEER RD. 
TURLOCK
209-668-0928
WWW.OTPASTRIES.COM

Get yourGet your
Halloween & Thanks Giving Halloween & Thanks Giving 

Treats HereTreats Here

3440 McHenry Avenue, Suite D6 • Modesto, California 95350

(209) 529-1542
Mon - Fri - 8:30 a.m. to 5:00 p.m. • Sat - Sun - 9:00 a.m. to 1:00p.m.

Allergies • Cold • Flu • Migraines • Physicals 
Prescription Refills • Wound Care
All Ages and Walk-Ins Welcome!

modestourgentcare

@modesto_urgent_care

visit our website:
urgentcaremodesto.com

M
cH

en
ry

 A
ve

Sylvan Ave

Rumble Rd

M
arshalls

Wells
Fargo

D
ra

go
o 

Pa
rk

   
 D

r.

Thank you for voting us
Best of 209!

24 HOUR EMERGENCY
SERVICE AVAILABLE!

Locally owned &  family operated

Residential • Commercial & 
Industrial Plumbing Services

209-581-0480 
CSLB #875920

4425 Farm Supply Drive, Ceres, CA 95307
office@ateeplesinc.com

www.ateeplesplumbing.com

OUR SERVICES INCLUDE:
Sinks • Drains • Faucets • Septic Tanks & Sewer Lines

Grease Traps • Floor Drains  • Toilets • Water Heaters 

Backflow Prevention • Hydro-Jetting • Preventative 

Maintenance Inspection • Gas & Water Pipelines Repair 

Re-Piping Storm Water Treatment • Lift Station Maintenance

SWTD Filter Replacements • and MORE!

Happy Halloween & Thanksgiving  
from our family  to yours
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ad material guidelines
FOLLOW THESE GUIDELINES TO ENSURE 

YOUR AD ARTWORK DISPLAYS CORRECTLY.

contact your sales rep today
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TURLOCK
209-634-9141

MANTECA
209-249-3500

OAKDALE
209-847-3021

NEWMAN
209-243-8170


